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A growth in income of 33.5% in comparison with the previous year brought Fezko a.s., the Strakonice producer of industrial textiles, record sales.


New purchasers and expansion abroad meant record earnings for Fezko in the last year, which reached 952 million CZK and were a third higher in comparison with the previous year. This year the company expects further sales growth and earnings of well above 1 billion CZK.
The earnings of the company are growing due to an active business politics, an increase in exports and successful penetration into new markets. 22.7% of production was for the foreign market. Interim exports grew by 48%. Fezko particularly established itself in the Malaysian market, where it already delivers its products to two noted car manufacturers. The makes Proton and Perodua purchase large-scale supplies of auto-textiles.
 The largest and most important purchaser continues to be Škoda Auto. Supplies from Fezko for Škoda cars continue to grow; the textile factory supplies these days fabrics to the majority of Fabias, Octavias and Superbs. The last year has seen the quantity of supplies for Škoda Auto increase by more than 15%.
Because supplies to other purchasers grew even more quickly and completely new purchasers were added,  Fezko was able to gradually decrease its dependence on its main purchaser. „Despite growth in absolute figures of our supplies to the Mladá Boleslav car manufacturer, in the previous year the share of Škoda Auto for our earnings was almost 67%, whereas in 2003 it was still 77%,“ emphasised Josef Blecha,  Fezko Managing Director. “That is, in 2001 Škoda Auto was practically our only purchaser with an 85% share of our earnings. Success in gaining new purchasers and an increase of the quantities of supplies of already well-established suppliers are a guarantee for us of long-term stability and further growth.
In 2004 work productivity from earnings grew by 34.7% in comparison with the year 2003, interim growth of added value per employee was 32%. At the same time, the number of employees in the company has remained stable in recent years. In 2003 Fezko had 345 employees; in 2004 the figure was 341. „The healthy basis of our growth, the increase in work productivity and a growth in added value for an employee permitted us to raise salaries by 10.9% in the last year,“ stated Josef Blecha.
This year an further growth will be aided by a widening of activities to Slovakia, where its subsidiary company Fezko Slovakia started production in January this year.

Aid to the region affected by the tsunami.


Shortly after the devastating catastrophe in South-East Asia, the representatives of Fezko joined their purchasers in Malaysia and consulted with them concerning the most effective form of help. On the basis of recommendation Fezko then joined up by, means of the UN Children’s Fund and its Czech office, with the assistance of children and families affected by the tsunami in South-East Asia. Humanitarian and health projects in the most damaged region of Indonesia in the North of the island Sumatra, organised and guaranteed by UNICEF, were supported with the amount of 20 000EUR (592 900 CZK). First priority was basic aid for people without homes, supplies of drinking water, distribution of Vitamin A for the strengthening of immunity, and centres were set up for abandoned children around Banda Aceh.
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Fezko earnings are approaching the billion-mark


Právo newspaper
Date: 4 March 2005

Author: Petr Pokorný 

Page: 11

Section: South Bohemia

Range: national press


The producer of car textiles last year achieved interim growth of 33.5%.

The earnings of the company Fezko Strakonice last year reached 952 million CZK and for the interim period increased by 33.5%.

The company achieved growth in earnings of almost 240 million CZK compared to 2003 mainly due to new and successful expansion into foreign markets.
Last year, exports accounted for a fifth of all production at Fezko and in the interim period grew by 48%. For the first time, Fezko strongly established itself in the Malaysian market, where it already supplies its products to two noted car manufacturers. The makes Proton and Perodua purchase large-scale supplies of auto-textiles.
In 2004 Fezko increased its work productivity from earnings by 34.7% and compared with 2003 the growth of added value per value employee grew by 32%. The number of company employees has also stayed stable in recent years.

 „The healthy basis of our growth, the increase in work productivity and a growth in added value for an employee permitted us to raise salaries by 10.9% in the last year. The average salary in Fezko reached 18 294 CZK a month,“ pointed out Josef Blecha, Fezko Managing Director.



Škoda Auto leads the purchasers.


The largest and most important purchaser continues to be Škoda Auto based in Mladá Boleslav. Supplies for Škoda cars continue to grow, and the textile factory supplies these days fabrics to the majority of Fabias, Octavias and Superbs. The last year has seen the quantity of supplies for Škoda Auto increase by more than 15%.

Because supplies to other purchasers grew even more quickly and completely new purchasers were added,  Fezko was able to gradually decrease its dependence on its main purchaser. „Despite growth in absolute figures of our supplies to the Mladá Boleslav car manufacturer, in the previous year the share of Škoda Auto for our earnings was almost 67%, that is a whole 10% less than last year“ added Josef Blecha

Fezko Strakonice a.s. is the most important Czech producer of car textiles. Opel, DaimlerChrysler, VW, M.A.N., IrisbusKarosa and R.V.I. count among its purchasers, and the firm is preparing co-operation with further car manufacturers. In 2004 Fezko it established itself with its supplies to the car manufacturers Proton and Perodua in Malaysia. In January 2005 its subsidiary company Fezko Slovakia commenced production in Žilina, Slovakia 
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Schneider Electric came second, and Fezko third.

Brisk of Tábor, the producer of glower and spark plugs for cars, was named winner of this year’s competition ‚Firm of the Region‘. This was announced for the second year by the Brno company INC Consulting in co-operation with the Economic Chamber of the Czech Republic in the scope of the ‚Bridges‘ project. Schneider Electric came second and Fezko Strakonice third. 
The aim of the competition is to accentuate the idea of accountability of firms to the region which they operate in. At the same time the competition wants to point out those firms that most help their region either by supporting employment, or supporting charity, sport or cultural projects, and firms that support the development or the promotion of the region and contribute to the growth of the quality of life in the region.
“The South Bohemian region offers everything that investors need- a strategic location, a high-quality workforce and very able and active leaders. This is why years ago we opened a production facility precisely here. We do well here, and this is why we continue to invest into this region.  So recognition in the ‚Firm of the Region‘ competition is very important for us,“ the Industrial Manager of  the Schneider Electric plant in Písek Jiří Kálal told us in relation to this.
And for Brisk of Tábor, the highest place in the ‚Firm of the Region‘ competition isn’t the only appreciation that the company received this year. And it also achieved first place  in the category of electro-technics, electronics and optics in the prestigious seventh annual poll ‚ Czech Top 100‘.
All three winning firms presently belong to enterprises that are dynamically developing in the region. For example, the entire earnings of Fezko Strakonice reached 952 million CZK last year and interim earnings rose by 33.5%. The firm achieved earnings growths of almost 240 million CZK (compared to 2003) mostly due to new successful expansion into foreign markets.

�I am not clear about what ‚pořadí' means in this context.





